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Abstract 

Premier Mao urged the new Cabinet to strengthen the bridge between the physical and virtual 

worlds by taking advantage of online technology and Internet tools including the Ministry of National 

Defense as he took office in 2014. The use of social media is a double-edged sword and the armed 

forces must be very careful to take care of it.  

The rise of citizen journalists contributed to the extensive use of social media and all kinds of 

mobile tools. Facing this kind of situation and how to deal with it are a big issue to military news 

communication. The purpose of this study is to use online crowd-sourcing to gather public opinions on 

the subject and immediately respond to issues they are concerned about and new thinking about the 

military news communication focusing on the application of social media practice.  

The approach of this study is using literature review method such as uses and gratifications 

research, Maslow’s basic needs and consumer value theory and governmental relations and public 

affairs to explore the influence of the development of social media and the way how armed forces 

dealing with the social media. Finally, some suggestions are offered to responsible units for the purpose 

of reference.  

Keywords: social media; traditional media; governmental relations and   
public affairs; military communication;  
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