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Goodrum ¥ Dalrymple (1990) %5 &p B F > § 2 A ¥ 1 & cfcif 4t
G R DATRY Kk ERSe RIFMERE ARIATE o B d R R
FRETERG RECRPPHAEY X SR B2L FP X8 F - PR
HEFLZEHELE m#%*ué.z'déwgigﬂ'gﬂlgmr@grg RS
BRABRZAFM AP AP Rd S 52 F i@ 4 RjE - &

—r)\€5- ’ ix’%F‘ K —lm% r'mIéﬂb——Nl:;L}i

- R A REE A am L (total war) (Taylor, 1990; Carruthers,
2000) o B FAA* kg BEE O G R EME R A FRR R L2 - o D
2R % Wilson %= 7 F e oxFad§ g ,  (Committee on Public
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GROUND IS A TARET!
171 FLY £ You took a stand for all we stand for. You gave your hand when it was asked for ... We
hear the children singing loud for every hero. |
8 ’?‘_]f', FLY £ T Help welcome our troops home, we have American Flag Bandannas for your pet! |
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