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1. The of this study was to explore the variables that
impact participants’ dependenéy upon Facebook to achieve .
com_munication goals from a uses and gratifications (U&G)

perspective. |
- (a) purpose (b) result (c) analysis (d) fact
2. Results are | in light of existing U&G and dependency

research with respect to functional alternatives.
(a) challenged (b) designed (c) discussed  (d) reviewed

3. This study _ the first systematic, cross-national
~ comparison of the news content delivered through this
broadcasting system.
(a) weakens (b) merges (c) depends on (d) presents

4. Based on the results, we that the global newsreel system
should be seen as a rudimentary precursor to today’s satellite news

channels.
(a) hate (b) conclude (c) employ (d) perceive
5. Intermedia agenda sétt'mg a high degree of convergence

between news media agendas.
(a) saves (b) predicts (c) improves (d) triggers
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6. This article examines the éssumption that seeking
diverse and _antagonistic viewpoints reflects good citizenship.
(a) jointly (b) incredibly ~ (¢) empirically (d) probably

7. The role of news media use in democratic citizenship might
quantity as well as on diversity.
(a) depend on (b) bringon () insist on (d) take on

8. TPP had a direct on support for regulation (SFR) of

OACS and an indirect effect on corre_ctive actions.
(a) role (b) goal (c)action (d) impact

9. survey data with a national representative of U.S. adult
women, the current study tested both the perceptual and behavioral
hypotheSes for the third-person effect of online advertising of
cosmetic surgery (OACS) in a theoretical process model.

(a) Considering (b) Using (c) Rejecting  (d) Deleting

10. The findings an interpretation of cultivation theory
that TV drama transports viewers into a fictive world that creates
fear of crime but without changing perceptions of a mean world.
(a) support  (b) understand (c)arrange (d) recall
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This study examines the extent to which professional journalism
adopts and uses (11) citizen journalism, such as user-generated
content (UGC) and user-submitted stories (USS), at the individual,
organizational , and community levels. In doing so, the study adopts a
web-based survey of top U.S. news editors (n = 142) coupled with
U.S. Census Data. The study reveals that experience as online |
journalists and online staff size play roles in the adoption and use of
UGC. The study also finds that community structural pluralism is
related to (12) the adoption and use of news stories written together
by professional and citizen journalists.

11,35 % ¥ citizen journalism 81 ¥ X#F © (4%)

12. 3% i the adoption and use of news stories & b X EE o (4%)
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Political slogans are understudied in political communication and this
“conceptual paper aims at broadening the understanding of political -
slogans as it investigates how governments use political slogans in the
context of international political communication. (13) Drawing on
the slogan literature in business, marketing and advertising, the o

~ paper outlines major characteristics and develops a taxonomy of -
political slogans. It then uses political slogans utilized by the Chinese
government to communicate with foreign audiences to discuss
advantages and disadvantages of political slogans as a communicative
device for governments. It is argued that (14) the specific
characteristics of political slogans make them the prime
instrument for government communication, but at the same time
the same characteristics make them the most vulnerable
instrument as well.

13. Drawing on the slogan literature in business, marketing and
advertising, the paper outlines major characteristics and develops a

taxonomy of political slogans. 3 #f #6428 8] FEA T X ° (%)

14. The specific characteristics of political slogans make them the
prime instrument for government communication, but at the same
time the same characteristics make them the most vulnerable

‘instrument as well. 3554 ikb%i HERT X (8%)
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(15) Simultaneous developments in big data, social media, and

~ computational social science have set the stage for how we think -
about and understand interpersonal and mass communication.
This article explores some of the ways that these developments
generate 4 (16) hypothetical “vectors”—directions—into the next
generation of communication research. These vectors include
developments in (17) network analysis, modeling interpersonal and
social influence, recommendation systems, and the blurring of
distinctions between interpersonal and mass audiences through
narrowcasting and broadcasting. The methods and research in these
arenas are occurring in areas outside the typical boundaries of the
communication discipline but engage classic, substantive questions in
mass and interpersonal communication.

15. Simultaneous developments in big data, social media, and
computational social science have set the stage for how we think

* about and understand interpersonal and mass communication. 3 A% ¥k

48 8) F R T X ° (8%)
16 R hypothetical &) F 3XE43% ° (4%)

17. 3% H network analysis 8 ¥ X803 ° (4%)
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Today, people can easily select media outlets sharing their political

- predispositions, a behavior known as partisan selective exposure.
Additional research is needed, however, to better understand the
causes and consequences of partisan selective exposure. (18) This
study investigates the relationship between partisan selective -
exposure and political polarization using data from the National
Annenberg Election Survey. Cross-sectional results show strong
evidence that partisan selective exposure is related to polarization.
Over-time analyses document that partisan selective exposure leads to
polarization. Some evidence supports the reverse (19) causal
direction, namely that polarization leads to partisan selective
exposure. Implications for the study of media effects and normative
implications— both positive and negative—are discussed.

18. This study investigates the relationship between partisan selective
exposure and political polarization using data from the National

Annenberg Election Survey. 3% #f st G T 3 o (T%)

19. 25 E B causal direction # F XE1E ° (4%)

%= ey BATIEEEE (20%)
20, BT 5)4a X B3R A EAk  HUE -~ EEW T

The present research investigated whether co-viewer comments in
social TV interactions are able to enhance or weaken media effects.
With the example of talent shows, the valence of co-viewer comments
(pro/contra/none) as well as the type of content (antisocial behavior
vs. conventional performance) were varied in an experiment (N =
117). Results showed that participants’ own comments and their
private attitudes about the judges varied in line with comment
valence. Findings suggest that social TV viewers are prone to social
influence of their co-viewers, which might amplify problems
regarding the portrayal of antisocial behavior in reality TV.



