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| Section 1. Vocabulary (20%) \ 174

BETRE)

paparazzi (B85 [E * &)

product placement (5 * 5)
fﬁﬁﬁlg%{l{(mr\acﬁlmre EFE ' )
inverted pyramid (Z£ & : F)
empowerment EHE )
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Section 2. Cloze Test (40%)

Personalized Advertising EE5E © &)

Personalized advertising is widely believed to be an 1 persuasion strategy. A
typical personalized advertising process 2 two phases: The message sender
first “learns” the message receiver’s preferences, and then “matches” the message to
that person 3 his or her preferences. The present study argues that this
process may be problematic because 1t assumes that an individual’s preferences are
always stable (i.e., preferences remain the same over time) and extreme (i.e.,

preferences are highly polarized). By conducting an experiment, this study 4

shows that the effectiveness of personalized advertising is moderated by preference
stability and extremity. A new conceptualization of personalization is 5 based
on the study results, and how the two phases of personalized advertising may be
refined is highlighted.

1. (1) effective (2) absolute (3) eccentric (4) aromatic e

2. (1) consists of (2) applies to (3) results in (4) takes advantage of

3. (1) except for (2) in the course of (3) according to (4) with the purpose of
4. (1) definitely (2) empirically (3) jointly (4) technically

5

5. (1) suspected (2) averaged (3) proposed (4) ranked
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Joseph Pulitzer (E257E © &)

Joseph Pulitzer was born in 1847 in Hungary. He emigrated to the United States
wien he was seventeen years old and was 1 on his twentieth birthday. He
spent his career in journalism working in the mid-west and New York. His most
famous newspaper was the New York World, which was also a strong supporter of the
rights of the working man. }

In later life, Joseph Pulitzer ’ from overwork and lost his sight. He-
became dedicated to improving the quality of journalism in America. However, his
most significant 3 . as the establishment of the Pulitzer prizes in his will.

These prizes for __ - 4 in journalism have been given every year since 1917 -
by Columbia University. The prize was __~ 5 for $500, but today the winners of
| the prize receive a gold medal. However, the real value of the prize is that it confirms
that the journalist who has received the award is the best American journalist of the

year.

—_

- (D admitted (2) naturalized (3) encouraged (4) reported

. (1) deviated (2) was relieved (3) collapsed (4) benefited

. (1) drawback (2) controversy (3) contribution (4) sacrifice

. (1) excitement (2) peacefulness (3) confidence (4) excellence

o B W DN

. (1) originally (2) usually (3) completely (4) specifically
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Section 3. Translation (40%)
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Recent News

The government and leading health experts recommend wearing masks as a way
to help prevent the spread of the coronavirus, which the WHO declared a global
pandemic. While wearing a mask has become the norm in many places, Taiwan and
Thailand have banned the export of masks to meet soaring local demand. However, in
the U.S., wearing a face mask when healthy has become discouraged to the point of
becoming socially unacceptable. The U.S. government says only those who are sick,
or their caregivers, should wear masks. The difference in perception of the mask may
come down, in part, to cultural norms -about covering your face. Many people in the
West are finding that wearing masks may draw unwanted attention, and even make

them targets due to the concerns about racism and xenophobia that have risen with the
virus.

| Academic Article _
As mobile news goes mainstream thanks to the ubiquitous smartphones, this
% study assesses users’ perceptions of the credibility of news created, packaged, and
‘ delivered to the mobile screen in four Asian cities. Results of surveys show that
| respondents in Shanghai and Singapore perceived mobile news as more credible than

\ _
| did their comnterparts in Hong Kong and Taipei. Mobile news use, news reliance,

1

utility, and appeal of mobile news were found to be significantly associated with the

perceived credibility. Moreover, regression results indicate that the level of press

| freedom was a significant but negative predictor of perceived credibility of mobile
|

news, after taking into consideration the influences of frequency of using mobile

news, reliance on traditional and mobile media as news sources, perceived utility of

t mobile news, and perceived appeal of mobile news presentation.



