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An Analysis of Teaching Quality, 
Learning Attitude and Learning 
Satisfaction of Military Academy 

Chorus - A Case of Fu Hsing Kang 
Campus, National Defense University 

Chun-tzu LO 

Ph. D. student  

Graduate School of Political Science, Fu Hsing Kang College, NDU 

Ya-ting HSU 

Lieutenant Colonel Instructor  

Political Warfare Education and Training Center, MND 

Abstract 

“Chorus” is a musical art of teamwork. Although war songs can enhance cadets’ 

morale and inspire team honor, “chorus” can change personal emotions, lead 

feelings, and express enthusiasm. Moreover, it helps cultivate cadets’ patriotism and 

ethical concepts, and lay the foundation for military morality. Therefore, the choir 

has become an important course for students in military academies. 

The purpose of this study is to understand the teaching quality, learning attitude, 

and learning satisfaction of the chorus on Fu Hsing Kang campus, National Defense 



 

3 

University, explore the differences and relationships between the above-mentioned 

variables among students with different backgrounds, and further examine the 

prediction of teaching quality and learning attitude on learning satisfaction. Finally, 

this study found that the teaching quality and learning attitude were significantly and 

positively correlated with learning satisfaction. 

 

Keywords:  military academy chorus, teaching quality, learning attitude, 
learning satisfaction. 
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Exploring the Difference and Change 
between Digital and Physical Art from 

the Development and Application of 
NFT Digital Art 

Chun-Chieh Lin 

Assistant Professor, Department of Applied Arts, National Defense University 

Bi-Hua Chu 

Associate Professor, Department of Applied Arts, National Defense University 

Abstract 

NFT is an encrypted asset built on the blockchain. It has five characteristics: 

decentralization, anonymity, immutability, traceability, and encryption security. 

These characteristics allow NFT to be widely applied to various fields and expand 

the application and development of artistic creation. The study found that the biggest 

difference between NFT digital art and physical art lies in the transaction and the 

ownership of the work. Under the security protection of the blockchain, the work can 

be collected and managed more completely, providing the creator the best assurance. 

As a result, in 2022, with the employment of the NFT platform, individuals are able 

to visually record and preserve the current social situations such as the Meta History: 

Museum of War and the record of Shanghai pandemic lockdown, so that the voice of 

the people will not be disturbed by politics or forgotten by history. NFT digital art 

works have been widely used. Under the trend of technology, it combines industries 
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for sustainable development and has unlimited potential in the future. 

 

Keywords:  NFT, metaverse, digital art, Meta History: Museum of War, 
Shanghai lockdown. 
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From Sound to Image:  
Digital Co-Creation of Wind Music 

Poem Visualization 

Jui-Ying HUANG & Fei-Yi CHEN 

Lecturer, Department of Applied Arts, Fu Hsing Kang College, NDU 

Abstract 

With the frequent exchanges of contemporary culture and the vigorous 

development of digital technology, interdisciplinary art has become a common form 

of creation and performance. As a member of the Department of Applied Arts in the 

military area, how to apply military art to other fields or uses, or how to create 

another type of work, and even inspire new multimedia works, is worth exploring. 

Being in a diverse and applied art field, in creating the wind music piece, “Be in the 

Same Boat”, the composer and visual creator used digital media to create a 

multimedia work that combined music and video simultaneously. In addition to the 

expectation regarding the co-creation obtained from this experience, the process of 

how to use a common language- “story” structure, and cross-domain creation opens 

the way for the further application of educational courses, performances, and other 

forms.  

 

Keywords:  interdisciplinary art, military art, Be in the Same Boat, co-creation, 
story.  
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Analysis of Digital Network Marketing 
Application of Arts Exhibition in 

Military Academy 

Chien-Pei HUANG 
Associate Professor, Department of Applied Arts, Fu Hsing Kang College, NDU 

Abstract 

In recent years, military's publicity work has focused on the management of 

digital audio-visual platforms, and has begun to produce related arts works or 

performances through digital editing, digital music arrangement, and digital 

marketing. This phenomenon has also resulted in the redefinition of teaching 

objectives by media, arts, and other related departments in military academies, and 

has given rise to deliberating about the involvement of digital networks in arts. In 

particular, publicity, as the vanguard of arts exhibition and performance, is bound to 

shift its marketing strategy in the face of the influence of the digital era. This research 

took a service-oriented performance that went into the community as the research 

subject, employed the observation and reflection of the case study method, and 

examined the necessity of digital network marketing from the aspects of teaching, 

exhibition, and practical application. The results revealed that the students of the 

Department of Applied Arts, facing the impact of interdisciplinary and technological 

arts, should also have the insight of digital network marketing in the process of event 

planning and curation, and enhance the visibility of the performance through the 

application of digital media and platforms. 
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Narrative strategies of Mingyi Wu’s 
“Nature Writing” - A Case of  

“The Book of Lost Butterflies” and 
“The Dao of Butterflies” 

Fong-chuan TSAI 

Editorial writer, Youth Daily News, MND 

Abstract 

In this research, “The Book of Lost Butterflies” and “The Dao of Butterflies” 

are employed as the observation objects to explore Mingyi Wu’s “nature writing” 

narrative strategy. Mingyi Wu have been working in the fields of ecology and nature 

writing for a long time. He is not only a well-known author, but also a university 

professor with considerable academic authority and the characteristics of an “opinion 

leader.” The research found that both books have the same narrative thread, with 

“nature and butterflies” as the theme, “popular science and metaphor” as the 

technique, and “grand narrative” as the strategy, leading readers to visit and trace the 

story of butterflies, and also taking into account the narration of author's humanistic 

perspective. When addressing the issues of popular science and the humanities, 

Mingyi Wu employed unique insight, rhetoric, and persuasive elaboration to lead 

readers into the Peach Blossom Land with fluttering butterflies. 

 

Keywords: nature writing, narrative analysis, land ethics, ecology. 
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Exploring the Sentiment Polarization 
Effects of Chinese Wolf Warrior 

Diplomats’ Tweets During Covid-19 

Shuan-rou LIN 

Master’s student  Department of Journalism, Fu Hsing Kang College, NDU 

Yi-chuan CHEN 

Doctoral student, Department of Political Science Fu Hsing Kang College, NDU 

Wen-cheng FU 

Professor, Department of Journalism, Fu Hsing Kang College, NDU 

Abstract 

This study collected Chinese diplomats Chunying Hua’s and Lijian Zhao’s 

tweets during the COVID-19 pandemic from 2020 to 2021 and employed sentiment 

analysis to examine the effect of Chinese diplomats’ use of Twitter on influencing 

netizens’ emotions. The theoretical contribution of this research is to test and 

quantify the impact of Wolf Warrior tweets on netizens’ emotions by utilizing 

sentiment analysis. The results showed that when the topic involves “Xinjiang 

human rights related issues,” the sentiments are the most negative, and the tweets 

indeed results in the emotional polarization of netizens. The current study echoes the 

research on the influence of uncivilized speeches by political elites on the 
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polarization of netizens’ attitudes. Finally, it also echoes the guidelines of various 

foreign publicity since the Chinese leader Xi Jinping came to power; that is, to model 

public opinion by mastering media resources and seizing the right to speak 

internationally. 

 

Keywords: sentiment analysis, Twitter, Covid-19, wolf warrior diplomacy, 
Latent Dirichlet Allocation (LDA). 
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